
STEWARDSHIP PLAN

nmc-mic.ca

Annual Report



1 │ News Media Canada – British Columbia Newspapers Stewardship Annual Report 2024  

 
 
Required Information Page 
 
 
Stewardship plan approval date: October 19, 2017 
Product category: Schedule 5 – Printed Paper and Packaging [Newsprint] 
Stewardship agency and/or program name: News Media Canada(NMC) 
Primary contact (name and email): Peter Kvarnstrom, pkvarnstrom@glaciermedia.com  
Stewardship program website: None 
Stewardship Plan and Annual Reports website: https://nmc-mic.ca/public-affairs/newspapers-and-
recycling/bc-stewardship/  
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Message from the President 

In 2014, British Columbia’s Liberal government introduced an Extended Producer 
Responsibility (EPR) program for blue box materials, which levies fees on consumer-
packaged goods companies and retailers.  

They did so to reduce unnecessary packaging that was going into waste and recycling 
streams and to shift the burden of recycling costs from taxpayers to producers. When 
producers must pay these fees, they have an incentive to innovate and find ways to wrap 
their products in less packaging. 

Newspaper publishers have always been strongly supportive of the BC government's 
objective of reducing unnecessary packaging and waste. Unfortunately, the capture of 
newspapers in the regulation failed to recognize that newspapers are the product, not the 
packaging. When it came to newspapers, these levies were a stealthy job killer. 

Since the advent of the blue box, newspapers have had among the highest rates of 
collection of all recyclable materials. Newspapers continue to be a valuable recovered 
resource in the recycling stream. They have a stable end market and value as a raw 
material.  

Across Canada, newspapers face a patchwork of provincial regulations, administrative 
regimes, and fees. The levies charged are based on opaque formulas often devised by 
monopolies controlled by large retailers and consumer-packaged goods companies, who 
keep fees on plastic waste relatively constant, while jacking the fees for newspaper by as 
much as 80 per cent in a single year.  

Canada’s news publishers are responsible stewards. We have moved to thinner paper and 
environmentally friendly inks to lower our environmental footprint. Driving up the cost of 
newspaper production with EPR fees drives down our news content as papers are forced to 
cut pages and, therefore, value to readers. The knock-on effects are a loss of jobs, many of 
which are unionized in a sector that is already facing many external challenges, potential 
shuttering of newspapers, and a less informed (and more mis and dis-informed) citizenry. 

Newspapers are a public good that play an important role in a free and democratic society. 
We hope British Columbia will follow the lead of Ontario and exempt newspapers from EPR 
levies. EPR levies put newspapers at risk at a time when the public needs trusted sources 
of information more than ever before.  

We look forward to working on other policies to support local news. 

 

Paul Deegan, President and Chief Executive Officer of News Media Canada 
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Introduction 

The Recycle BC program in BC turned a decade old in 2024, with the newspaper plan just a few years 
behind. Things have changed a great deal in that time, but in very different ways between the packaging 
and the printed paper. While packaging has grown and evolved in its composition, newsprint volumes 
and distribution have retracted significantly, and our paper material has stayed pretty much the same. 
While early on our industry was considering the possibility of our own collection system, declining 
volumes now necessitate a pivot towards managing the change while still delivering as much value to 
readers as we can. 
 
News Media Canada (NMC) continues to operate as per the original Stewardship Plan, approved in 
2017, and will continue to do so. The funding model of cash and value-in-kind advertising remains in 
place. This notwithstanding, it is our firm belief that that current context necessitates an EPR exemption 
for newsprint. In any case, we remain open to working with the BC government on a new vision for our 
now dated plan, if desired. NMC will always be here to work collaboratively with stakeholders and on 
behalf of our valued and longstanding membership.  
 
We have once again produced an annual report in the interests of transparency and keeping everyone 
informed. In particular, it is important that we make clear the current state of the industry and when it 
comes to recycling, the persistent and substantial declines in newsprint volumes over the years.    
 
The format of the 2024 report is very similar to those prior. All Recycling Regulation required elements 
are included. There are updates on the NMC Board, our annual audit, 2024 tonnages and trends, and 
consumer awareness efforts. Appendix A lists all members and publications active in print at the time of 
writing.   
 
Continuing the unfortunate trend from 2023 and prior, subscribers to our Plan and their respective titles 
diminished once again in 2024. Two more publishing groups, Sing Tao and Aberdeen have dropped off 
entirely, having ceased all print operations. As well, Continental Newspaper Limited went down by two 
titles, and Black Press by eight – three moving to online only and five more closing for good. Moreover, 
many titles that continue print distribution have become smaller and/or produced less frequently. 
 
In spite of these changes, our members’ newsprint continues to be collected across BC. The Recycle BC 
(RBC) system remains robust and growing and provides all readers an easy and convenient system 
through which to properly recycle their unwanted newspapers. As always, NMC appreciates the work 
put in by RBC to operate the BC collection system for all residential PPP.  
 
In terms of the NMC Board and governance, David Adsett remains at the helm in the Chair’s position. 
The rest of the board is similar to 2023, with just a few changes among the members-at-large. The 
overall board consists of a representative 14 members, including the same three executive positions as 
in past years. Please visit our website for a complete list of directors and their affiliations1. NMC wishes 
to express our sincere appreciation to all directors for their contributions and steadfast commitment to 
our industry in these challenging times.  
 
 

 
1 Refer to the NMC website for a complete and up-to-date list of directors: https://nmc-mic.ca/about-us/board-of-
directors/  

https://nmc-mic.ca/about-us/board-of-directors/
https://nmc-mic.ca/about-us/board-of-directors/
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Board Executive 
 
Mr. David Adsett, (Chair), Wellington Advertiser 
M. Benoit Chartier (Vice-Chair/Treasurer), Le Courrier de St-Hyacinthe 
Mr. Peter Kvarnstrom (Secretary), Glacier Media Inc. 
 
Directors at Large 
 
Mr. Sean Murray, Advocate Printing & Publishing 
Mr. Angus Frame, Torstar Corporation 
Mme. Sophie Gaulin, La Liberté 
Ms. Sarah Holmes, Gabriola Sounder 
Mr. Abbas Homayed, Sudbury.com 
Mr. Duff Jamison, Great West Media LP 
Ms. Mary Kemmis, Black Press Media Ltd. 
M. Pierre-Elliott Levasseur, La Presse 
Mr. Andrew MacLeod, Postmedia Network inc. 
Mr. Mike Power, FP Newspapers Inc. 
Mr. Andrew Saunders, The Globe and Mail 
 
You can find all Stewardship plan documents and an archive of annual reports on the NMC website.2  

 
2 These documents can be found at this link: https://nmc-mic.ca/public-affairs/newspapers-and-recycling/bc-
stewardship/  

https://nmc-mic.ca/public-affairs/newspapers-and-recycling/bc-stewardship/
https://nmc-mic.ca/public-affairs/newspapers-and-recycling/bc-stewardship/


6 │ News Media Canada – British Columbia Newspapers Stewardship Annual Report 2024  

Third-Party Audit and Issues with Producer Data 

Under the Recycling Regulation, a producer is anyone who uses a commercial enterprise to sell, offer for 
sale, or distribute in BC any material listed in Schedule 5, now know as “Packaging and Paper Products” 
(formerly called Packaging and Printed Paper). NMC Stewardship Plan members are considered such 
producers and have signed on to discharge their obligations.  
 
Each year as required by the regulation, NMC commissions an audit of non-financial information from 
our members, focusing specifically on obligated PPP tonnages distributed into the residential market 
over the previous calendar year. We are pleased to announce that we once again retained the services 
of BDO Canada LLP for this audit. BDO has prepared all previous audits, ensuring consistency across 
important reporting aspects. NMC thanks BDO for their efforts with the 2024 survey and report 
preparation. 
  
Data collection for the report relied heavily on a survey of producer members, which was down to just 
seven publishers across BC, compared to nine last year. The survey was conducted between March and 
May of 2025, and done in accordance with the Institute of Internal Auditors Standards. 
 
The key elements of the survey consisted of: 

• Understanding and evaluating the key processes and controls for managing and reporting in-
scope tonnages 

• Reviewing risks through testing data, on a sample basis 

• Performing interviews, inspection, observation and vouching to adjust the data as appropriate 

• Evaluating the sufficiency of the evidence obtained    
 
As in all previous audits, non-financial data comes with inherent limitations and cannot be tested with 
the same rigour and consistency in standards as financial data. Wherever possible, BDO obtained third-
party evidence to support the non-financial data to the greatest degree possible. Key metrics included in 
the report were consistent with previous reports, with the focus again on Gross Production Volume 
(GPV), Residential Production Volume (RPV), and disaggregated PPP volumes.   
 
A producer’s “Gross Production Volume” (GPV) refers to the total volume of production of all 
publications, regardless of whether the material entered the residential stream or not. The GPV figure 
extends to both newsprint and non-newsprint PPP materials such as plastic film sleeves. BDO identified 
some issues and inconsistencies with reported GPV data and carried out recalculations and 
extrapolations as necessary, with these adjustments reflected in the tables featured later in this report.  
 
One of the challenges requiring adjustments was again inconsistent reporting methodologies among the 
seven publishers. The root cause of this continues to be the fact that some publishers do their own 
printing in-house, and others contract it out (in some cases to those other publishers with printing 
capabilities). These practices resulted in different methods of tonnage reporting and some instances of 
double-reporting. BDO, having dealt with this same issue before, was able to recognize these issues and 
correct and adjust them as necessary. Accepting that some discrepancies are likely inevitable, NMC will 
work on BDO’s recommendation to improve guidance and definitions for our members when calculating 
their GPVs. 
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The second and more critical reporting metric was “Residential Production Volume” (RPV). This number 
represents the total volume of material covered by the Recycling Regulation, that is, the PPP distributed 
to the residential market specifically. This number is important because it is the basis upon which 
producer levies are calculated.  
 
The RPV calculation methodologies used by our different publishers were more consistent and in line 
with the longstanding provincial agreement:  

• Establish the total number of printed copies for each unique publication  

• Exclude any copies not discarded through the residential waste stream: 
o Internal copies (copies never distributed after production) 
o Copies distributed to clearly non-residential locations such as hotels, office buildings, 

transit stations, and other retail subscribers 
o Returns from commercial vendors or newspaper boxes 

• Use the resulting total as the number of residential copies 

• Use a calculation to translate residential copies into a weight in metric tonnes 
 
The process of calculating RPVs is complex for producers as it can be a manual process requiring 
information from various sources. Different groups also used slightly different formulas to estimate their 
respective weights. As such, BDO conducted further testing for these calculations and found them to be 
reasonable and in compliance. They also recommended further standardization in producer approaches, 
which NMC will try to improve on for 2025. 
 
The final tonnage section of the BDO report goes into further detail on the five different categories of 
PPP that are historically generated by the newspaper industry. The categories were once again: 
 

• Newsprint 

• Magazines and other bound periodicals 

• Plastic film and laminates 

• Other printed paper – subscription letter & envelopes 

• Other packaging 
 

Naturally, all seven producers reported newsprint tonnage. Black Press was again well in front of the 
rest with 2,291.12 tonnes reported, while Continental Group volume was the lowest at 107.86 tonnes. 
Black Press was also highest on “Magazines and other bound periodicals”, with 298.96 tonnes, followed 
by Ming Pao at 131.03. All publishers had tonnage for this category, with Continental Group reporting 
the least at 0.68 tonnes after adjustments.  
 
Only the Globe and Mail reported “Plastic Film and Laminates”, with 2.4 tonnes from plastic newspaper 
sleeves and the like. Reporting on such sleeves has been a bit of a challenge for a few reasons. For one, 
some producers use biodegradable bags, which are not expected to be recycled (and may well be used 
for residential organics) and are therefore excluded. As well, some producers rely on their delivery 
people to decide whether or not to use a plastic sleeve based on the weather conditions of the moment, 
as opposed to having every paper automatically put in a sleeve. This makes it difficult if not impossible 
to track plastic bag use over the year. 
 
As last year, just two publishers had “Other Printed Paper – subscription letter & envelopes” following 
adjustments. For some producers with free papers, subscription letters or renewal correspondence 
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either do not apply, or are trivial in volume and not tracked. Lastly, only Transcontinental (TC) reported 
any “Other Packaging”, which in this case included plastic bag sleeves. All the numbers by publisher and 
material are detailed in full later in this report.     
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Tonnage Trends 

This section provides data and a stark visualization on the downward tonnage trends since we started 

reporting in 2017. Since that time, the overall tonnage of residential newsprint obligated under the NMC 

Plan has gone down by 71%, including 19% drops in each of the last two years. Glacier Media took the 

greatest hit in 2024, with RPV volumes down roughly half after adjustments. 

 

Year Volume (MT) % Reduction 

2017 21,508 X 

2018 20,101 7% 

2019 16,520 18% 

2020 11,531 30% 

2021 10,250 11% 

2022 9,504 7% 

2023 7,704 19% 

2024 6,215 19% 

 
 

 
 
 
These figures are generated from data gathered during BDO’s annual survey of member publishers. 
Detailed numbers from that survey are provided on the next page. 
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2024 Tonnages 

 

GROSS 
PRODUCTION 

VOLUMES (GPV) 
Black Press Glacier Media Globe and Mail Postmedia TC Pub. Ltd. 

Continental 
Group 

Ming Pao Total 

Reported GPV for 
2024 

2,928.00 475.05 559.89 1,414.47 1,202.59 109.08 690.69 7,379.77 

Adjustments (337.92) (53.01) (140.97) (23.5) - (0.54) - (449.92) 

Revised 2024 
Estimates 

2,590.08 528.06 418.92 1,390.97 1,202.59 108.54 690.69 6,929.85 

 

RESIDENTIAL 
PRODUCTION 

VOLUMES (RPV) 
Black Press Glacier Media Globe and Mail Postmedia TC Pub. Ltd. 

Continental 
Group 

Ming Pao Total 

Reported RPV for 
2024 

3,044.42 475.05 418.92 1,002.15 1,202.59 109.08 400.7 6,652.91 

Adjustments (454.34) (10.53) - 9.99 - (0.54) 17.1 (438.32) 

Revised 2024 
Estimates 

2,590.08 464.52 418.92 1,012.14 1,202.59 108.54 417.79 6,214.58 
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CATEGORIES OF PPP Black Press Glacier Media Globe and Mail Postmedia TC Pub. Ltd. 
Continental 

Group 
Ming Pao Total 

 I) NEWSPRINT 

Reported in 2024 2,732.32 406.44 403.59 988.15 1,172.54 107.86 286.81 6,097.72 

Adjustments (441.2) - - 9.99 - - (0.05) (431.26) 

Revised 2024 Estimates 2,291.12 406.44 403.59 998.14 1,172.54 107.86 286.76 5,666.45 

 
II) MAGAZINES AND OTHER BOUND PERIODICALS 

Reported in 2024 - 68.61 12.78 14.00 24.71 1.22 102.2 223.51 

Adjustments 298.96 (10.53) - - - (0.54) 28.84 316.73 

Revised 2024 Estimates 298.96 58.08 12.78 14.00 24.71 0.68 131.03 540.24 

 
III) PLASTIC FILM AND LAMINATES 

Reported in 2024 - - 2.40 - - - - 2.40 

Adjustments - - - - - - - - 

Revised 2024 Estimates - - 2.40 - - - - 2.40 

 
IV) OTHER PRINTED PAPER - 

Reported in 2024 312.10 - 0.15 - 2.82 - 11.69 326.76 

Adjustments (312.10) - - - - - (11.69) (323.79) 

Revised 2024 Estimates - - 0.15 - 2.82 - - 2.97 

 
V) OTHER PACKAGING 

Reported in 2024 - - - - 2.52 - - 2.52 

Adjustments - - - - - - - - 

Revised 2024 Estimates - - - - 2.52 - - 2.52 
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Consumer Awareness 

A commitment to newspaper recycling promotion is an element of the NMC Stewardship Plan. 
Specifically, the wording references “ongoing recycling promotion in B.C. newspapers”. Our members 
continued to deliver on this commitment throughout 2024. The irony, of course, is that with so much 
less hard copy newsprint now being distributed in BC, there is less and less opportunity to spread the 
recycling message via ads and promotions, not to mention less material to recycle at all. In any case, we 
are proud of the work our readers have done in recycling their papers at very high rates and will 
continue to encourage and promote their efforts through 2025 and beyond. 
 
This year’s BDO audit report concluded that once again members had reasonably met the recycling 
promotion requirement, “with the majority having included promotional pieces throughout the year.”  
 
The full suite of ads designed a number of years ago was available throughout 2024 to all members for 
their free and unconditional use. Glacier Media was again exemplary in their promotion of these ads, 
running them in most all of their publications for every edition. Other local publishers like Black Press 
made similar efforts, as did national publications like the Globe and Mail, with examples provided on the 
following pages. These examples show how ads were included across all manner of newspaper sections, 
including everything from the front page to the classified section. This ensured maximum exposure to all 
sorts of readers with a wide range of interests.   
 
NMC would like to emphasize that our papers remain an effective means of communication, including 
advertising and dissemination of other important public information, such as government-related. Those 
who pay attention to the news are a critical government audience as they are more likely to vote in 
elections and be engaged with their communities. On this note, we invite all levels of government to 
take advantage of our papers to communicate with British Columbians, particularly as a local, Canadian 
alternative to American owned online social media and other platforms. 
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Example of recent ad run on the front page of Black Press’ Caledonia Courier (June 12, 2025):  
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Example of recent ad run in the North Shore News (May 28, 2025):  
 

 



15 │ News Media Canada – British Columbia Newspapers Stewardship Annual Report 2024  

Example of recent ad run in the Delta Optimist, classified section (June 5, 2025): 
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Example of recent ad run in the Globe and Mail (December 31, 2024): 
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Environmental Impact 

The key environmental goal of EPR policies is to reduce the environmental impact of designated 
materials. Provincial programs for chemicals and e-waste, for example, have set-up collection systems 
that keep these harmful materials out of landfills, not to mention off roadsides and empty lots. And 
programs for packaging such as Schedule 5, are intended to reduce the volume of packaging materials 
used by producers, thereby reducing their environmental impact. At a 71% volume reduction in less 
than ten years, we think it’s safe to say newspapers have reduced our impact far more than any 
packaging producer.  
 
This massive reduction is the result of a few key factors. First, more of our news has moved off paper to 
electronic format, through papers moving entirely online or shifting portions of their content. Second, 
many hard copy papers have reduced their frequency of distribution, for example from weekly to 
biweekly, or eliminating weekend editions. And finally, much of the paper we use is thinner and more 
lightweight than it once was. These things in aggregate mean the number of tonnes our membership 
distributed into the residential market is a lot less than it was even a short time ago. Meanwhile, 
producers of packaged products have largely seen increases in their volumes and the related impacts, 
due in part, to the huge growth in heavily packaged online purchases.  
 
It’s worth noting, less newsprint distribution is not exactly a good thing for our industry. Expanding 
online availability is good for the changing times and younger generations, however traditional hard 
copies have and continue to be an important format for many people to access news and stay informed. 
The phasing out of print news has meant the shuttering of many publications altogether, which has 
been devastating to many of our avid readers, especially those in smaller communities. No doubt, this 
has been a high price to pay for the environmental benefit of less paper use. 
 
Looking forward, there’s not a great deal else we can do in terms of being more environmentally 
friendly. Considering the simplicity of our product – paper that is already as thin as it can be, sourced 
from recycled content and certified manufacturers, and printed with plant-based inks – we have done as 
much as possible on this front. No doubt, however, we will see our tonnages decrease further each year, 
and the impacts of that paper with them.  
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Conclusion 

19% volume reductions in two consecutive years is a big deal for the newspaper industry in BC. And we 
are under no illusions that this trend will reverse. Our challenge now is understanding the changes, 
planning, and helping our members transition. It is NMC’s hope that our industry will continue to keep 
the BC and Canadian public informed with quality journalism for as long as we are able. The 
consequences of doing anything else would be deeply problematic. 
 
We believe that these interests are shared with the BC government. Misinformation, disinformation, 
fake news and the rest don’t just hurt the news media, they threaten public confidence and legitimacy 
of governments at all levels. We are in this fight together, and we all benefit from a healthy news 
industry.  
 
NMC has made no secret of the fact that we believe a newsprint exemption from the Recycling 
Regulation is the best way forward. BC already exempts books. Ontario introduced a full newsprint 
exemption some years ago. Indeed, with tonnages already so low and only dropping, it now makes more 
sense than ever.  
 
But for the time being, NMC is committed to abide by the existing Stewardship Plan and advocate for 
our members as strongly as we can. Thanks to everyone who has taken the time to read and consider 
this report. Until next year. 
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Appendix A – List of Current Members and Publications for 2024 Annual Report 

This Appendix provides an up-to-date list of publishers and titles that are included under the NMC 
Stewardship Plan. 2024 saw a continued decline in both members and publications. This was again due 
to some ceasing business operations altogether and others moving to online distribution only. 
Obviously, papers that move to online only do not generate any physical paper, so no longer have any 
obligations under the Recycling Regulation. 
  
The specific changes for 2024 were: 
 

▪ Black Press Group Ltd. has been reduced by 8 titles (3 gone to online only and 5 shut down 
entirely)  

▪ Continental Newspapers Ltd. has been reduced by 2 titles 
▪ Sing Tao and Aberdeen have ceased print operations and are no longer signatories to the NMC 

Stewardship Plan 
 
Remaining Member Publishers and Titles as of June 2024:  
 

• Postmedia Network Inc. 
o Vancouver Sun 
o Province 
o National Post 

 

• The Globe and Mail Inc. 
o Globe and Mail 

 

• Black Press Group Ltd. 
o 100 Mile House Free Press 
o Abbotsford News 
o Agassiz-Harrison Observer 
o Alberni Valley News 
o Aldergrove Star 
o Ashcroft-Cache Creek Journal 
o Barriere Star Journal 
o Bella Coola Coast Mountain News 
o Boulevard – Okanagan 
o Boulevard Mid-Island 
o Boulevard Victoria 
o Burns Lake / Lakes District News 
o Campbell River Mirror 
o Canadian Grapes to Wine 
o Castlegar News 
o Chemainus Valley Courier 
o Chilliwack Progress 
o Clearwater Times 
o Cloverdale Reporter 
o Courtenay / Comox Valley Record 



20 │ News Media Canada – British Columbia Newspapers Stewardship Annual Report 2024  

o Cranbrook Daily Townsman 
o Cranbrook Kootenay News Advertiser 
o Creston Valley Advance 
o Duncan Cowichan Valley Citizen 
o Fernie Free Press 
o Fort St. James Caledonia Courier 
o Goldstream News Gazette 
o Grand Forks Gazette 
o Gulf Island Driftwood 
o Hope Standard  
o Houston Today 
o Invermere, The Valley Echo 
o Kelowna Capital News 
o Keremeos, The Review 
o Kimberly Daily Bulletin 
o Kitimat, Northern Sentinel 
o Kootenay Extra 
o Ladysmith-Chemainus Chronicle 
o Lake Cowichan Gazette 
o Langley Advance Times 
o Maple Ridge-Pitt Meadows News 
o Mission City Record 
o Monday Magazine 
o Nakusp, Arrow Lakes News 
o Nanaimo News Bulletin 
o Nelson Star 
o North Delta Reporter 
o Northern Connector 
o Oak Bay News 
o Parksville/Qualicum Beach News 
o Peace Arch News, White Rock/South Surrey 
o Penticton Western News 
o Port Hardy, North Island Gazette 
o Prince Rupert, The Northern View 
o Princeton, The Similkameen Spotlight 
o Quesnel, Cariboo Observer 
o Real Estate Victoria 
o Real Estate Weekly Abbotsford 
o Real Estate Weekly Langley 
o Real Estate Weekly Surrey 
o Revelstoke Times Review 
o Rossland News 
o Saanich News 
o Salmon Arm Observer 
o Sidney, Peninsula News Review 
o Smithers, Interior News 
o Sooke News Mirror 
o Summerland Review 
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o Surrey Now Leader 
o Terrace Standard 
o Tofino-Ucuelet Westerly News 
o Trail Daily Times 
o Vanderhoof, Omineca Express 
o Vernon, Morning Star 
o Victoria News 
o Williams Lake Tribune 
o Wine Trails 
o Winfield, Lake County Calendar 

 

• Glacier Media Inc. 
o Bowen Island Undercurrent 
o Business in Vancouver 
o Coast Reporter 
o Delta Optimist 
o Merritt Herald 
o North Shore News 
o Northern Horizon 
o Powell River Peak 
o Squamish Chief 
o Western Investor 
o Whistler Pique 

 

• Continental Newspapers Ltd. 
o The Daily Courier 
o The Penticton Herald 

 

• TC Publications Ltd. Partnership 
o Victoria Times Colonist 

 

• Ming Pao Newspaper (Canada) Ltd. 
o Canadian Chinese Express 
o Healthy Living Biweekly 
o Ming Pao Daily News 
o Ming Pao Gourmet 
o Ming Pao Property Gold Pages 
o Ming Pao Saturday Magazine 
o Ming Pao Weekly 
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