News By The Numbers

The Power of Canadian News Media

Almost 24 million newspapers are distributed across Canada
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 JoE Canadians trust newspaper content
@ Titles @ Paid Circulation @ Controlled Circulation @Total Circulation Two thirds of Canadians trust
newspaper content in printed
Trust in Traditional Media Remains Strong?® newspapers/e-editions.

m Editorial content in printed newspapers

Canadians continue to trust their established —— and their digital products (including
relationships when deciding who to believe. ﬂ e-editions) is clearly the most trusted.
This level of trust extends to
advertising also, creating a “safe”
space for readers and advertisers.

® Three-quarters (75%) of respondents stated
that they have some trust in news from
traditional Canadian news outlets, with 31%

expressing complete trust. Printed Newspapers/ 2
-E i’t)leOnS
® By contrast, only 27% expressed trust in social media platforms, Printed Newspapers
indicating that Canadians understand the difference between TV Programs
journalism and platforms. Radio Programs
Magazines

Trust in Traditional Canadian News Media Outlets
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For more information, go to
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Future of News (Canada) - Following the News*

71% of Canadians
follow news

closely (reading an
average of 6.5 news
articles/stories per day)

WORLD NEWS

Unlocking the Trust Premium®

% Advertiser Brands

received a demonstrable boost.

Trusted Publishers
Create a halo effect that extends to commercial
brands advertising on their properties.

Both hard and soft
news yield similar
brand ratings,
debunking the idea
that soft news is
more beneficial for
brand perception.

Trust is key

to brand

affinity.

Higher News publishers,
publisher on average, are

35% more
trusted than other
environments.

trust leads to
better brand
ratings.

Printed newspapers the most trusted of all media®

In a Leger study on social media
behaviours and preferences, traditional
media content continues to dominate.

When asked about the content posted
by various sources, 73% of
Canadians 16+ reported
trusting print newspapers,
higher than all other traditional
or digital/social media.

BREAKING NEWS TODAY!
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Ads displayed by trustworthy publishers

Ads from trusted
publishers see a 25%
boost in brand trust,
as they inherit the

publisher's credibility.

For more information, go to

22% of Canadians
are news junkies

#A2n. WORLD
& NEws
(checking the news an
average of 5 times per day
and reading an average of
8.8 news articles per day)

Canadians are just
as likely to follow
news very closely as
they are sports and
more likely than they
are entertainment.
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Future of News (Canada) Brand Safety*
Advertising adjacent to quality news
content is SAFE, regardless of topic.

No brand safety issues for key demos:

®GenZ ® high income earners
® Moms ® university-educated
AVERAGE BRAND
REPUTATIONAL METRICS

67.5%

8 Metric Average

Business,
Entertainment,
Sports

‘NOT Brand Safe’ Content  ‘Brand Safe’ Content

Separating fact from fiction online®

The rapid growth of digital content and
social media has created a growing
challenge in today’s media environment.

A publication's
ideological slant
doesn’t affect
brand perception
even when it
differs from the
reader's views.

Since 2023, the share of Canadians
struggling to tell the difference between

fact and fiction has risen from 45% to 57%.

YouTube ranks as the most trusted social platform

When it comes to credibility, traditional media—print newspapers, radio, and news sites—continue to
dominate. For brands, this opens the door to thinking about how these channels can complement each other.
For example, in campaigns designed to shift perceptions, encourage behaviors,

or strengthen credibility.

9% Yes, | can trust the content published by the following sources

Print newspapers
Traditional radio

News website

Digital newspaper

Television (linear or on demand)
YouTube

Brands or companies

Linkedin

Podcasts
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